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In 2028, India’s travel and tourism sector should contribute close to 10% of the total GDP, supporting 52,279,500 jobs.69 If India hosts or 
participates in a mega sporting event, and we take the same gains to Croatia and compare it to India, India stands to incrementally add 
1,568,385 jobs by 2028 through travel and tourism. 

It is imperative that the tourism sector and the sports sector recognize this potential for growth and work hand-in-hand to convert India into 
a ‘Sporting Destination. Hosting mega sporting events, developing adventure sports and establishing sports landmarks are areas where 
PwC recommends both sectors work in tandem.

Further, Infrastructure and attitude both feature heavily across all three sectors as factors that need to be addressed in order to promote 
this vision of “sports for development” effectively. The right infrastructure, one not just built for large-scale tournaments and professional 
use, but instead one that enables even the local community access to sports and fitness activities, is key to bring about the progress 
envisioned. Proper infrastructure reinforces public sports participation that then reverts into further development of sports infrastructure 
that scales up to one fit for hosting national and international tournaments. 

Attitude of the public towards sports also needs to be addressed. Only when the population is aware of the myriad benefits of sports 
will they contribute towards the success of any sports initiative. As the public grows more aware of how the development of sports 
infrastructure or its inclusion in school curriculum has a long-standing effect on the well-being of their family and society, they will be more 
inclined to support large-scale sports projects such as the country hosting international sporting events.

These are not challenges that can be addressed in a singular campaign. It requires a consistent and constant effort on the part of both 
public and private institutions. There has to be a continuous engagement of all stakeholders involved to promote and grow sports, and 
through it, the sectors of education, health and tourism for an evolving India.

What does India stand to gain?...

69 https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2018/india2018.pdf
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Glossary

BMI Body Mass Index

CBSE Central Board of Secondary Education

CISCE Council For The Indian School Certificate Examinations 

CSEP Council for Sports and Education Promotion 

FIFA Fédération Internationale de Football Association [International Federation of Association Football]

FIS Fédération Internationale de Ski [International Ski Federation]

GDP Gross Domestic Product

GSOEP German Socio-Economic Panel 

HDI Human Development Index

HPE Health and Physical Education

ICC International Cricket Council

IDB Inter-American Development Bank 

KPI Key Performance Indicator

LASI The Longitudinal Ageing Study of India

MEXT Ministry for Education, Sports, Science and Technology (Japan)

MHDI Municipal Human Development Index (Brazil)

MHLW Ministry for Health, Labor and Welfare (Japan)

MHRD Ministry of Human Resource Development

MYAS Ministry of Youth Affairs & Sports

NCDs Non-Communicable Diseases

NCERT National Council of Educational Research and Training

NSDC National Skill Development Corporation India

NSF National Sports Federation

NTOs National Tourist Offices 

PPP Public Private Partnership 
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QPE UNESCO Quality Physical Education

SAI Sports Authority of India

SDG3 Sustainable Development Goal 3: Good Health and Wellbeing

SDGs Sustainable Development Goals

SPAs Sports and Physical Activity

UK The United Kingdom

UN United Nations

UNDP United Nations Development Programme

UNESCO United Nations Educational, Scientific and Cultural Organization 

UNWTO World Tourism Organisation

WHO World Health Organisation

WTTC World Travel and Tourism Council 

US United States of America

PwC 45



The Confederation of Indian Industry 
(CII) works to create and sustain 
an environment conducive to the 
development of India, partnering 
industry, Government, and civil 
society, through advisory and 
consultative processes.

CII is a non-government, not-for-
profit, industry-led and industry-
managed organization, playing 
a proactive role in India&apos;s 
development process. Founded in 
1895, India&apos;s premier business 
association has around 9000 
members, from the private as well as 
public sectors, including SMEs and 
MNCs, and an indirect membership of 
over 300,000 enterprises from around 
265 national and regional sectoral 
industry bodies. 

CII charts change by working closely 
with Government on policy issues, 
interfacing with thought leaders, and 
enhancing efficiency, competitiveness 

and business opportunities 
for industry through a range of 
specialized services and strategic 
global linkages. It also provides a 
platform for consensus-building and 
networking on key issues. 

Extending its agenda beyond 
business, CII assists industry to 
identify and execute corporate 
citizenship programmes. Partnerships 
with civil society organizations carry 
forward corporate initiatives for 
integrated and inclusive development 
across diverse domains including 
affirmative action, healthcare, 
education, livelihood, diversity 
management, skill development, 
empowerment of women, and water, 
to name a few. 

As a developmental institution 
working towards India’s overall 
growth with a special focus on 
India@75 in 2022, the CII theme for 
2018-19, India RISE : Responsible. 

Inclusive. Sustainable. Entrepreneurial 
emphasizes Industry&apos;s 
role in partnering Government to 
accelerate India&apos;s growth and 
development. The focus will be on 
key enablers such as job creation; 
skill development; financing growth; 
promoting next gen manufacturing; 
sustainability; corporate social 
responsibility and governance and 
transparency.

With 65 offices, including 9 Centres 
of Excellence, in India, and 11 
overseas offices in Australia, Bahrain, 
China, Egypt, France, Germany, 
Iran, Singapore, South Africa, UK, 
and USA, as well as institutional 
partnerships with 355 counterpart 
organizations in 126 countries, 
CII serves as a reference point for 
Indian industry and the international 
business community.

About CII

Reach us via our Membership Helpline: 00-91-124-4592966 / 00-91-99104 46244

Confederation of Indian Industry (CII) 
The Mantosh Sondhi Centre 
23, Institutional Area, Lodi Road, New Delhi – 110 003 (India) 
T: 91 11 45771000 / 24629994-7 • F: 91 11 24626149 
E: info@cii.in • W: www.cii.in

Follow us on :

facebook.com/followcii                 

twitter.com/followcii

www.mycii.in
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At PwC, our purpose is to build trust in society and solve important problems. We’re a network of firms in 158 countries with more than 
250,000 people who are committed to delivering quality in assurance, advisory and tax services. Find out more and tell us what matters to 
you by visiting us at www.pwc.com

In India, PwC has offices in these cities: Ahmedabad, Bengaluru, Chennai, Delhi NCR, Hyderabad, Kolkata, Mumbai and Pune. For more 
information about PwC India’s service offerings, visit www.pwc.com/in 

PwC refers to the PwC International network and/or one or more of its member firms, each of which is a separate legal entity. Please see 
www.pwc.com/structure for further details.

© 2019 PwC. All rights reserved

Keeping the sports industry ahead of the game

PwC offers a dedicated and distinctive sports practice with multi-discipline subject matter experts providing a wide range of services to 
the industry of sports, including advisory, corporate finance, assurance and tax services.

Our sports specialists serve as trusted advisors to the industry and its investors helping sports organisations identify new growth 
opportunities and optimise their operations. Through new perspectives and strategies, enhanced returns and a firm grip on the risks that 
they face, we empower our clients to navigate an increasingly disrupted market.

With in-depth knowledge of the market and hands-on experience either consulting or working for Governments, international federations, 
sports leagues, teams, mega-events and leading sports marketing agencies, our specialists harness a cross-service and independent 
approach to add value to your business.

About PwC

About PwC Sports Business Management Group

Raman Kalra 
Partner & Entertainment, Media & Sports Advisory Leader  
M - +91 9871477000 
E - raman.kalra@pwc.com 

Ranjan Arora 
Director, Entertainment, Media & Sports Advisory 
M - + 91 9810619666 
E - ranjan.arora@pwc.com

Contact us



pwc.in
Data Classification: DC0

This document does not constitute professional advice. The information in this document has been obtained or derived from sources 
believed by PricewaterhouseCoopers Private Limited (PwCPL) to be reliable but PwCPL does not represent that this information is 
accurate or complete. Any opinions or estimates contained in this document represent the judgment of PwCPL at this time and are 
subject to change without notice. Readers of this publication are advised to seek their own professional advice before taking any 
course of action or decision, for which they are entirely responsible, based on the contents of this publication.PwCPL neither accepts or 
assumes any responsibility or liability to any reader of this publication in respect of the information contained within it or for any decisions 
readers may take or decide not to or fail to take.

© 2019 PricewaterhouseCoopers Private Limited. All rights reserved. In this document, “PwC” refers to PricewaterhouseCoopers Private 
Limited (a limited liability company in India having Corporate Identity Number or CIN : U74140WB1983PTC036093), which is a member 
firm of PricewaterhouseCoopers International Limited (PwCIL), each member firm of which is a separate legal entity.
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